
Communications and Public Affairs  

It’s been another busy year for the team as we seek to protect and 
promote the reputation of Energy UK and the wider industry – which 
has encompassed a number of common priorities, themes and 
initiatives across our activities and channels. 
      
Our well attended annual Parliamentary Reception in May saw the 
formal launch of our Future of Energy project – which also provided 
the theme for a highly successful Annual Conference boasting the 
strongest line up of speakers yet, including Energy and Climate Change 
Minister Claire Parry who addressed both gatherings.  As well as these 
showpiece occasions, our ever-popular Breakfast Briefings discussed 
a diverse cross-section of the most topical issues facing the industry 
such as Brexit and Energy Security, Women in Energy, Decarbonisation 
of Heat, EMR Review and EVs/The Road To Zero. Our induction days 
giving an introduction to the UK energy industry for new joiners across 
our membership are also proving a big draw.  

Many of these issues – along with the price cap, energy efficiency and 
the exclusion of onshore and solar - have featured prominently during 
our regular engagement with Parliamentarians and other stakeholders 
outlined below. Much of our media activity has also clustered around 
these themes - supported by a steady stream of opinion pieces and 
blogs from Lawrence Slade and others. 
    
Both our campaigns, which were brought in-house last year - the 
Energy Switch Guarantee (ESG) and CO Be Alarmed – have scored 
notable successes. The ESG’s profile continues to grow through media 
coverage, engagement, partnerships and other activity (see below) and 
will be looking to continue this under its new Chair in the New Year. The 
Government’s decision to undertake a broad review of the current CO 
regulations is major boost for efforts to raise awareness and cut the 
number of deaths and illnesses caused by carbon monoxide poisoning.    

We are also revamping the main EUK website, after having done 
similar with the ESG site. This has allowed us to better showcase our 
production of engaging content, including more blogs, infographics 
and a series of videos on initiatives and campaigns like the 
Commission for Customers in Vulnerable Circumstances, Future of 
Energy, Energy Switch Guarantee, Equality and Diversity Forum and 
CO ‘Be Alarmed’ - as well as one celebrating EUK’s membership. This 
content has played an important role in helping grow our various social 
media channels across Twitter, Facebook and LinkedIn – with the main 
EUK Twitter account now approaching 15,000 followers.   
 
And last but not least, at a time of transition for the industry, our team 
played an important role in overseeing Energy UK’s seamless relocation 
this summer to our new offices in Finsbury Square!     

Public Affairs 

2018 has been a year where we have looked to build on, and update 
our public affairs strategy to ensure Energy UK can respond to the 
challenging political environment on Brexit in both the UK and EU.

We concentrated our engagement to provide information and expert 
advice to Ministers, Government Departments, Opposition teams, 
Select Committees and MPs. Specifically, pressing for to overturn the 
‘ban’ on onshore wind and solar generation, the need to continue 
the UK’s membership of the Internal Energy Market after Brexit, the 
importance of an energy generation mix, the need for a National Energy 
Efficiency Programme and the work of the Commission for Customers 
in Vulnerable Circumstances. 

This year the Government passed the Domestic Gas and Electricity 
(Tariff Cap) Act. We looked to inform Parliamentarians on the continued 
need to develop competition with a cap.  

We celebrated 10 years since the passing of the Climate Change 
Act 2008, holding an event in Parliament to recognise the leading 
role the UK energy industry has in decarbonising the economy. 
Our celebrations culminated in an event in Parliament on the 26th 
November, 10 years to the day of the passing of the Act. 

Our work in Scotland has seen us raise Energy UK’s profile in the 
Scottish Parliament engaging with MSPs to highlight the need for the 
Scottish Government’s Bills on Fuel Poverty, Climate Change and 
Planning need to be joined up to achieve their legislative aims.

Media & Social Media  
 
We have again been active throughout the year reacting to industry 
stories and ensuring the voice of the sector is heard on a whole range 
of issues in addition to promoting the work of EUK and its members. 
 
The gradual introduction of a price cap saw Lawrence Slade appear 
in the national and broadcast media throughout the year whilst the 
industry’s concerns about Brexit were highlighted by outlets like the 
Financial Times and The Times – we also held a briefing held for energy 
correspondents on the subject in October.  
 
We have also sought to help position EUK as a leading voice on issues 
like EVs, decarbonisation of heating, new generation records, EMR, air 
quality and  energy efficiency - as well as responding to major reports 
by the likes of the Committee on Climate Change, BEIS Select Com-
mittee and National Infrastructure Commission.   
 
Our monthly switching figures have regularly set new highs and gained 
consistent coverage throughout the year across the national broadcast 
and print media – as well as helping prompt regular mentions of the 
Energy Switch Guarantee.      



It has been a successful second year for the Energy Switch Guarantee campaign with increased 
volume and impact of our media and digital (web and social media) communications and public 
affairs and stakeholder engagement. We delivered proactive PR stories throughout the year including 
welcoming our new members, a winter switching story and a story on nation’s top switchers. Cov-
erage spanned nationals including the Daily Mirror, the Daily Telegraph to coverage in major regional 
titles. We have seized reactive opportunities to promote the Guarantee including Energy UK’s monthly 
switching figures.  

This year the Energy Switch Guarantee website was also redesigned to give a clearer identity, make 
it more user-friendly and consumer focused with new refreshed content. There has been continued 
engagement and briefings to raise awareness of the Guarantee with Whitehall stakeholders including 
MPs and select committee members including Parliamentary drop-in session in Westminster.  

We also held a very successful workshop with stakeholders on how to boost promotion of the 
Guarantee in May and hosted a Breakfast Briefing in November on consumer engagement featuring 
Pamela Taylor, the new independent chair of the Guarantee as a speaker. The campaign established 
new partnerships with Mumsnet including a mini bloggers campaign (their most popular to date) and 
Energy Saving Trust to support Big Energy Saving Week.

Over the past year we have increased the volume and impact of 
our media communications and have revolutionised our online and 
social media presence, while also cementing our brand identity and 
messaging and delivering effective public affairs engagement on our 
call for reform to the current CO regulations. All of this is delivering 
results. We are seeing progress in Parliament and our creative media 
stories and collateral is delivering coverage directly reaching our 
identified target audiences. 
 
As a result, our campaign is highly visible and the leading carbon monoxide campaign, in an area 
where there are a broad number of stakeholders and initiatives. We have also been able to improve 
coordination and collaboration with these groups to ensure we amplify each other’s activity.
The campaign achieved some significant coverage and wins in 2017-2018 and we feel the campaign 
now has a strong brand identity, key messages and it is also well established in terms of profile as well 
as having industry and parliamentary traction.
 
We have delivered year-round proactive stories (including a summer story) and focussed 
communications on our identified target audiences – students, parents and renters and new in 2018 
over 65s.  There has been increased social media activity and improved visual content including 
infographics and a video.  In 2018 we increased stakeholder engagement including a drop-in session 
in Parliament in March.
 
Finally this year there were two campaign wins: The Housing, Communities and Local Government 
Select Committee published a report on the private rented sector which agreed with our 
recommendation to extend the regulations and sited APPCOG’s report renters report which we fed 
into.
 
Dominic Raab MP, the then new Housing Minister, announced that the Government will be launching 
a review of the carbon monoxide regulations by the end of the year. This is a huge step forward and 
welcome news, and comes after discussions between Eddie Hughes MP, APPCOG member and 
sponsor of the ‘Silent Killer Bill’ (now withdrawn), and the department. 

Campaigns

Breakfast Briefings 

This year, Energy UK hosted 12 breakfast briefings, on  
topics as diverse as electric vehicles, diversity, Brexit,  
decarbonisation, and consumer engagement.

Party Conference events 

Energy UK held two fringe events at both the Labour Party 
Conference, and the Conservative Party Conference. At the 
Labour Party Conference in Liverpool, the event with the New 
Statesman was on ‘Transforming energy services for customers in vulnerable circumstances’ and featured 
panellists Alan Whitehead MP (Labour, Shadow Energy Minister), Joanna Elson (Money Advice Trust), Audrey 
Gallacher (Energy UK), Gail Scholes (Robin Hood Energy), and Peter Smith (National Energy Action). At our 
Conservative Party Conference fringe event in Birmingham with Policy Exchange, panellists explored the Clean 
Growth revolution, with Robert Jenrick MP, James Heappey MP, Josh Burke (Policy Exchange), Tom Glover 
(RWE), Friederike Kienitz (Nissan), and our chief executive Lawrence Slade on the panel.

Health and Safety Conference
 
Energy UK held its Health and Safety Conference 2018 in Leeds in November, sponsored by ESB and  
Gore-Tex, and supported by Mental Health UK. The conference brought together health and safety 
professionals and consultants from across the energy industry alongside government and regulators 
to discuss key topics including Grenfell Tower, battery storage, stress prevention, smart meters, and 
occupational health.
 

Events 2018 highlights
Energy UK has hosted several events throughout the year including:  

YEP Forum Awards Ceremony

In April, the Young Energy Professionals Forum hosted its 
fourth annual Awards ceremony. The event saw 190 at-
tendees convening in London to recognise and reward the 
outstanding work of the next generation of energy industry 
professionals. Those who applied, those who were short-
listed and those who won all demonstrated an incredibly 
high standard of talent and quality in their work which was 
celebrated throughout the night. 

Annual Parliamentary Reception 

Energy UK held its Annual Parliamentary Reception in May. 
The event featured keynote speeches from Sir Ed Davey 
MP, Claire Perry MP, and CGI’s Vice President, Steve 
Smart, and over 220 people attended.
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